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Number Five (Module Four)
Advertisement: It is Manitoba Time
URL: https://www.youtube.com/watch?v=dK8TPm6dSnA
1. The part of Canada being promoted is the province of Manitoba.
2. 
a. [bookmark: _GoBack]It is used to advertise about Manitoba’s tourism and events that are going to happen during the summer on the beaches.
b. The audience intended for the advertisement is mostly tourist and families who intend to go and have fun in Manitoba.
c. It is used for Advertising for Manitoba’s tourism.
d. I think the advertisement is so efficient and straight to the point since it has reviewed e.g. Manitoba’s beach which acts like a tourist attraction and the kind of fun in the video also makes it more effective to attract people.
3. The people who do not live around Manitoba or people who live in other countries will be best served by this advertisement because they will learn more about Manitoba and its tourist attraction areas which they never had a clue about.
4. Biases
5. It has employed the use of images e.g. the photos of the beach shores and people full around it having so much fun. This image makes the tourist so curious about traveling to Canada to experience that kind of lifestyle. It also uses some soft kind of music to enhance viewer arousal and evoke their emotion and feelings of visiting Manitoba.
6.  	The persuasive technique used is “Appeal to Reason,” they have given us all the facts and information they have about Manitoba through images which indeed are very beautiful and mat persuade someone to really try hard and visit the place.
 	Another technique used is the Repetition of words, “Its Manitoba Time, Travel to Manitoba,” when such words are used, people will remember it so well. This repetition can cause a persuasive idea in their brains like, “I have heard about Manitoba severally, why don’t I try and visit it?”. It may create a belief in people that it is a good place.
 
